Result Summary for Survey:"Getting To Know You"

"Getting To Know You"

1. What is your position/job title in this business ?
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Response Response
Percent Count
Owner | 58.5% 31
Chief Executive [ | 13.2% 7
Chief Operating Officer 0.0% 0
Department Manager [ | 11.3% 6
Other (please specify) [ | 22.6% 12
answered question 53
skipped question 0
2. How long has your company been located in Medina?
Response Response
Percent Count
yrs [ ] 15.1% 8
2yrs [] 1.9% 1
3yrs [ | 9.4% 5
4yrs [ 9.4% 5
syrs [] 1.9% 1
Byrs 0.0% 0
7yrs  [] 1.9% 1
8yrs [] 1.9% 1
gyrs [ 3.8% 2
10yrs  [] 5.7% 3
1M-15yrs [ ] 17.0% 9
16-20yrs 0.0% 0
21-25yrs [ 7.5% 4
26+yrs [ ] 24.5% 13
answered question 53
skipped question 0
3. Type of business activity at the Medina Location?
Response Response
Percent Count
Automotive 0.0% 0
Banking [ | 7.5% 4
Construction [ | 11.3% 6
Finance [] 1.9% 1
Insurance 0.0% 0
Manufacturing [ | 13.2% 7
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Real Estate  [] 1.9% 1
Retail Trade [ ] 7.5% 4
Restaurant [ ] 13.2% 7
Transportation  [] 1.9% 1
Wholesale [] 1.9% 1
Non-profit  [] 3.8% 2
Other (please specify) [ | 43.4% 23
answered question 53
skipped question 0
4. How many people are employed at your Medina business location (including self)?
Response Response
Percent Count
1-5 [ 1] 30.2% 16
610 [ ] 17.0% 9
1115 [ ] 9.4% 5
1620 [ ] 17.0% 9
2150 [ ] 13.2% 7
51-75 [] 1.9% 1
75-100 [] 1.9% 1
101-150 [] 1.9% 1
151+ [ ] 7.5% 4
answered question 53
skipped question 0
5. How many employees reside within Medina, including self?
Response Response
Percent Count
12 | 67.9% 36
35 [ 18.9% 10
6-10 [ ] 11.3% 6
1120 [] 1.9% 1
21-50 0.0% 0
50-70 0.0% 0
71+ 0.0% 0
answered question 53
skipped question 0
6. What is the approximate square footage of your building at the Medina Location?
Response
Count
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| view] 50
answered question 50
skipped question 3
7. What are your hours of operation?
Sunday
Closed 1am 2am 3am 3am 4am 5am 6am 7am 8am 9am 10am 11am Noon 1pm 2pm 3pm 4pm 5pm 6pm
Opened to customers 75.0% 63% 0.0% 00% 00% 00% 00% 0.0% 63% 00% 94% 00% 31% 00% 00% 00% 00% 00% 0.0% 0.0%
(24) 2 ©) (0) (0) (0) (0) (0) 2 (0) (3) (0) (1) (0) (0) (0) (0) (0) (0) 0)
Closed to customers 75.0% 6.3% 00% 0.0% 0.0% 00% 0.0% 00% 00% 00% 00% 0.0% 00% 00% 0.0% 00% 0.0% 0.0% 00% 0.0%
(24) @ ©) 0) 0) 0) (0) 0) 0) 0) 0) 0) 0) 0) (0) 0) 0) 0) ) )
Opened to employees 56.3% 94% 0.0% 00% 00% 00% 31% 63% 188% 00% 00% 63% 00% 00% 00% 0.0% 00% 00% 0.0% 0.0%
(18) (©) ) 0) 0) 0) (1M 2 (6) 0) 0) 2) 0) 0) (0) (0) (0) (0) (0) (0)
Closed to employees 56.3% 0.0% 00% 63% 0.0% 00% 00% 31% 00% 00% 00% 0.0% 00% 00% 0.0% 00% 0.0% 0.0% 00% 6.3%
(18) 0) (] 2 (0) (0) (0) (1) (0) (0) (0) (0) (0) (0) (0) (0) (0) 0) 0) 2
Monday
Closed 1am 2am 3am 3am 4am 5am 6am 7am 8am 9am 10am 11am Noon 1pm 2pm 3pm 4pm 5pm 6pm
Opened to customers 9.4% 63% 00% 00% 00% 00% 31% 94% 156% 344% 125% 00% 94% 0.0% 00% 00% 0.0% 0.0% 0.0% 0.0%
(3) 2 0) ©) (0) (0) Q)] (3) (5) (11) “4) (0) (3) (0) (0) ) (0) (0) (0) ©)
Closed to customers 9.4% 6.3% 00% 0.0% 0.0% 0.0% 0.0% 3.1% 0.0% 0.0% 00% 00% 0.0% 0.0% 0.0% 0.0% 0.0% 63% 31.3% 15.6%
(©)) () ) ©) 0) 0) ) (1 (0) ©) ) 0) 0) 0) ) ©) 0) (2 (10) ©®)
Opened to employees 0.0% 156% 0.0% 0.0% 0.0% 0.0% 3.1% 21.9% 40.6% 6.3% 63% 31% 00% 00% 00% 00% 00% 3.1% 0.0% 0.0%
(0) ®) (0) ) 0) (0) (N () (13) @) (2 (1 (0) (0) (0) ) 0) (M (0) )
Closed to employees 0.0% 00% 31% 31% 31% 0.0% 0.0% 3.1% 0.0% 0.0% 00% 00% 0.0% 0.0% 0.0% 0.0% 0.0% 31% 21.9% 9.4%
(0) 0) Q] M (1) (0) 0) ()] (0) (] 0) (0) (0) (0) 0) ) (0) (1) (7 3)
Tuesday
Closed 1am 2am 3am 3am 4am 5am 6am 7am 8am 9am 10am 11am Noon 1pm 2pm 3pm  4pm 5pm 6pm
Opened to customers 9.4% 63% 00% 00% 00% 00% 31% 94% 156% 375% 63% 0.0% 94% 00% 00% 31% 0.0% 00% 0.0% 0.0%
(3) 2 0) ©) (0) (0) Q)] (3) (5) (12) (2 ©) @) ©) (0) (1) (0) (0) (0) (0)
Closed to customers 9.4% 6.3% 00% 0.0% 0.0% 0.0% 0.0% 3.1% 0.0% 0.0% 0.0% 00% 0.0% 0.0% 0.0% 00% 00% 63% 281% 15.6%
(©)) () ) ©) 0) 0) ) (1 (0) ©) ©) ©) ©) ©) 0) 0) 0) () (9) (5)
Opened to employees 0.0% 156% 0.0% 0.0% 0.0% 0.0% 3.1% 219% 40.6% 94% 00% 31% 00% 00% 0.0% 31% 00% 3.1% 0.0% 0.0%
(0) ®) (0) ) 0) (0) (N () (13) @) ) 1) ) ) 0) Q)] (0) (M (0) 0)
Closed to employees 0.0% 00% 31% 31% 31% 0.0% 0.0% 3.1% 3.1% 0.0% 0.0% 00% 0.0% 00% 00% 00% 00% 31% 188% 9.4%
(0) 0) Q] Q)] (1) (0) 0) ()] ()] (] ) (] (] (] (0) (0) (0) ()] (6) (3)
Wednesday
Closed 1am 2am 3am 3am 4am 5am 6am 7am 8am 9am 10am 11am Noon 1pm 2pm 3pm  4pm 5pm 6pm
Opened to customers 9.4% 63% 00% 00% 00% 00% 31% 94% 156% 344% 125% 00% 94% 0.0% 00% 00% 0.0% 0.0% 0.0% 0.0%
(3) 2 0) ©) (0) (0) Q)] (3) (5) (11) “4) (0) (3) (0) (0) 0) ) (0) ©) (0)
Closed to customers 9.4% 63% 00% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 00% 00% 0.0% 31% 00% 00% 00% 63% 281% 18.89
(©)) () ) ©) 0) 0) ) ) (0) ©) ) 0) 0) (1 0) ) ©) (2) (9) (6)
Opened to employees 0.0% 156% 0.0% 0.0% 0.0% 0.0% 3.1% 21.9% 40.6% 6.3% 63% 31% 00% 00% 0.0% 0.0% 00% 31% 0.0% 0.0%
(0) ®) (0) ) 0) (0) (N () (13) @) (2 (1 (0) (0) (0) (0) ) Q)] ) (0)
Closed to employees 0.0% 00% 31% 31% 31% 0.0% 0.0% 3.1% 3.1% 0.0% 00% 00% 0.0% 31% 00% 00% 00% 63% 156% 9.4%
(0) 0) Q)] Q)] (1) (0) 0) ()] ()] ) 0) (0) (0) ()] 0) 0) ) 2 ®) (3)
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Thursday

Opened to customers

Closed to customers

Opened to employees

Closed to employees

Friday

Opened to customers

Closed to customers

Opened to employees

Closed to employees

Saturday

Opened to customers

Closed to customers

Opened to employees

Closed to employees

Closed 1am
9.4% 6.3%
(3) 2
9.4% 6.3%
(©)) ()
0.0% 15.6%
(0) ()
0.0% 0.0%
(0) 0)
Closed 1am
9.4% 6.3%
(3) 2
9.4% 6.3%
(©)) ()
0.0% 15.6%
(0) ()
0.0% 0.0%
(0) 0)
Closed 1am
56.3% 6.3%
(18) 2
56.3% 6.3%
(18) )
31.3% 125%
(10) 4)
31.3% 0.0%
(10) 0)

2am
0.0%
0)

0.0%
()

0.0%
©)

3.1%
(O]

2am
0.0%
0)

0.0%
()

0.0%
©)

6.3%
@)

0.0%
(0)

0.0%
)

0.0%
(0)

6.3%
@)

3am

0.0%
©)

0.0%
()

3am

0.0%
(]

0.0%
0)

0.0%
()

0.0%
©)

3.1%
™

3am
0.0%
(0)

0.0%
(0)

0.0%
(0)

6.3%
()

3am
0.0%
(0)

0.0%
(0)

0.0%
(0)

6.3%
()

0.0%
(]

0.0%
(©)

0.0%
©)

3.1%
O]

4am
0.0%
(0)

0.0%
()

0.0%
©)

0.0%
)

4am
0.0%
(0)

0.0%
()

3.1%
™M

0.0%
)

0.0%
0)

0.0%
(0)

0.0%
(0)

0.0%
()

5am

3.1%

0.0%
()

3.1%
™

0.0%
()

5am
3.1%
()]

3.1%
™)

3.1%
™

0.0%
(0)

0.0%
(0)

0.0%
(0)

3.1%
W)

0.0%
)

6am
9.4%
(3)

0.0%
()

21.9%
@)

3.1%
Q)

6am
9.4%
(3)

0.0%
()

18.8%
(6)

3.1%
Q)

3.1%
()]

0.0%
(0)

12.5%
(4)

3.1%
(1N

7am

15.6%
®)

0.0%
(0)

40.6%
(13)

0.0%
)

7am
15.6%
(5)

0.0%
(0)

40.6%
(13)

0.0%
)

6.3%
2

0.0%
©)

25.0%
®)

0.0%
()

8am

34.4%
(11)

0.0%

6.3%
@

0.0%
()

8am

34.4%
(11)

12.5%
(4)

0.0%
()

9.4%
®3)

0.0%
()

9am

0.0%
©)

0.0%
()

9am

12.5%
(4)

0.0%
()

6.3%
(2

0.0%
()

12.5%
4)

0.0%
(0)

3.1%
™

0.0%
(©)

10am 11am Noon
31% 94% 0.0%
M ()] (]
0.0% 0.0% 0.0%
©) ©) ©)
6.3% 0.0% 0.0%
@) (0) (0)
00% 0.0% 0.0%
) ) )
10am 11am Noon
0.0% 94% 0.0%
(0) (3) (0)
0.0% 31% 0.0%
0) (M 0)
31% 00% 0.0%
(M 0) 0)
0.0% 0.0% 0.0%
0) 0) 0)
10am 11am Noon
00% 31% 0.0%
(0) (1) (0)
0.0% 3.1% 6.3%
0) ()] 2)
31% 0.0% 0.0%
Q)] 0) 0)
00% 3.1% 0.0%
(0) 1) (0)

1pm
0.0%
(0)

0.0%
(0)

0.0%
(0)

0.0%
()

1pm
0.0%
(0)

0.0%
()

0.0%
©)

0.0%
()

1pm
0.0%
(0)

6.3%
@)

0.0%
(0)

6.3%
()

2pm
3.1%
(1

0.0%
(0)

3.1%
™

0.0%
()

2pm
0.0%
0)

0.0%
)

0.0%
©)

0.0%
()

2pm
0.0%
(0)

0.0%
(0)

0.0%
()

3.1%
(1)
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3pm
0.0%
(0)

0.0%
()

0.0%
0)

0.0%
)

3pm

0.0%
)

3pm
0.0%
(0)

0.0%
()

0.0%
©)

0.0%
)

4pm
0.0%
(0)

6.3%
@)

3.1%
W)

3.1%
()

4pm
0.0%
(0)

9.4%
@)

3.1%
™)

6.3%
()

4pm
0.0%
(0)

0.0%
()

0.0%
©)

3.1%
()

5pm
0.0%
(0)

25.0%
(8)

0.0%
©)

15.6%
®)

5pm
0.0%
(]

31.3%
(10)

0.0%

21.9%
()

5pm
0.0%
0)

3.1%
™)

0.0%
(0)

3.1%
Q)

6pm
0.0%
(0)

18.8%
(6)

0.0%
(0)

9.4%
3)

6pm
0.0%
(0)

12.59
(4)

0.0%
(0)

6.3%
@)

6pm
0.0%
0)

0.0%
()

0.0%
©)

6.3%
@)

change.

Entire Company

Increased by

No Change

Decreased by

Medina Location

0 10%
5.0% 40.0%
(1 (8)
70.0% 0.0%
) )
40.0% 0.0%
2 0)
My entire

20%
20.0%
4)

0.0%
(0)

20.0%
(1

30%
10.0%
@)

0.0%
©)

20.0%
(1)

40%

15.0%

®)

0.0%

(©)

0.0%

©)

50%
0.0%
()

0.0%
©)

0.0%
)

60%
0.0%
(0)

0.0%
()

0.0%
)

70%
0.0%
)

0.0%
©)

20.0%
(O]

80%
0.0%
0)

0.0%
()

0.0%
)

8. Indicate the percent of employment rate during the past five years in: A)Your company B)Your Medina location c)Briefly describe the influence of this

90%
0.0%
(0)

0.0%
(0)

0.0%
()

R
100% esponse
Count
10.0%
20
()
30.0%
10
)
0.0% 5
0)
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Lvuinpany

e 0 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% . oroov
is in Count
Medina
0.0% 375% 00% 00% 00% 0.0% 0.0% 0.0% 00% 00% 125%
Increased by  0.0% (0) 8
’ (0) (6) (0) (0) ) 0) 0) 0) (0) (0) 2
571% 0.0% 0.0% 0.0% 00% 0.0% 0.0% 0.0% 0.0% 0.0% 28.6%
No Change  0.0% (0 6
9 O 4) (0) (0) 0) ) 0) 0) (0) (0) 0) 2
0.0% 0.0% 0.0% 0.0% 0.0% 75.0% 00% 00% 00% 0.0% 0.0%
Decreased by  0.0% (0) 3
’ 0) (0) (0) (0) ) ©)} ) 0) (0) (0) (0)
Please describe the influences of the change 17
answered question 32
skipped question 21
9. What percentage of your clients/customers are served from the following areas ?
0% 1- 11- 21- 31- 41- 51- 61- 7- 81- 91- Response
’ 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% Count
Local residents/employees 214% 250% 36% 36% 71% 71% 36% 00% 7.1% 10.7% 10.7% 28
(6) (7 Q)] Q)] 2 2 (1) (0) 2 3) (3)
Drive thru Commuters 52.0% 24.0% 80% 4.0% 4.0% 4.0% 00% 00% 4.0% 0.0% 0.0% 25
(13) (6) @) 1) 1 0) (0) (1) ) (0)
, 11.5% 385% 38% 38% 77% 115% 38% 38% 7.7% 3.8% 3.8%
Metro Minnesota 26
(3) (10) Q)] 2 (3) (1) ()] 2 M ()]
Throughout Minnesota 19.2% 38.5% 231% 7.7% 00% 0.0% 7.7% 0.0% 0.0% 3.8% 0.0% 2
®) (10) 6) 0) 0) (2) (0) (0) Q) 0)
USA 231% 269% 00% 00% 38% 00% 00% 7.7% 192% 38% 154% 2
(6) (7 ©) (1) (0) (0) 2) (5) M “4)
International 60.0% 20.0% 12.0% 8.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 25
(15) (6) ©) 0) 0) 0) 0) (0) ©) )
answered question 32
skipped question 21
10. A)Please indicate what percent of your sales has changed during the past three years. B)Briefly describe the influence of these changes
Percent
R
0 10% 20%  30%  40%  50% 60% 70%  80%  90% 100% o ororec
Count
40% 320% 24.0% 12.0% 8.0% 40% 00% 40% 0.0% 0.0% 12.0%
Increased by % 25
()] (8) (6) (3) 2 Q)] ) (1) (0) (0) ®)
Remained the same 60.0% 0.0% 0.0% 0.0% 0.0% 00% 00% 0.0% 0.0% 0.0% 40.0% 5
3) 0) ©) 0) 0) ©) ©) 0) 0) 0) @
Decreased by % 429% 14.3% 0.0% 0.0% 143% 143% 0.0% 0.0% 143% 0.0% 0.0% 7
o
(3) Q)] ) (0) Q)] Q! ) 0) Q)] 0) )
Describe what influenced the change 24
answered question 32
skipped question 21

positive external factors with being located in Medina?

11. A) What are the "Strengths" within your company with being located in Medina? B) What are the "Opportunities” or

Response
Count
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| view] 30
answered question 30
skipped question 23

12. A) What are the "Weaknesses" within your company with being located in Medina? B) What are the "Threats" or

negative external factors with being located in Medina?
Response
Count

30
answered question 30
skipped question 23

the next five years?

13. Concerning your company's operations; please check whether you plan to expand, reduce, or remain the same in

Atyour Atyour other International Response
Medina Minnesota U.S. Locations . P
. | Locations Count
location locations
Expand 73.7% (14) 15.8% (3) 31.6% (6) 21.1% (4) 19
Reduce 100.0% (1) 0.0% (0) 0.0% (0) 0.0% (0) 1
Remain the same 85.0% (17) 25.0% (5) 25.0% (5) 15.0% (3) 20
Please list any growth/expansion limitations that you are experiencing: 13
answered question 32
skipped question 21
14. How satisfied are you as a business located in Medina?
Extremely Pleasantly Moderately . e Extremely Rating Response
Dissatisfied N/A
Satisfied Satisfied Satisfied ' st Dissatisfied Average Count
. T 9.4%
Transportation Accessibility ~ 18.8% (6) 25.0% (8) 40.6% (13) 6.3% (2) 0.0% (0) @) 2.38 32
' o 16.1%
Customers/clients Accessibility  12.9% (4) 29.0% (9) 29.0% (9) 9.7% (3) 3.2% (1) ®) 2.54 31
6.3%
Local Government Support 9.4% (3) 18.8% (6) 21.9% (7) 34.4% (11) 9.4% (3) @ 3.17 32
o . 15.6%
Availability of Skilled Employees 9.4% (3) 34.4% (11)  40.6% (13) 0.0% (0) 0.0% (0) ®) 2.37 32
Availability of Ameniti t t, 9.4%
vailability of Amenities (restaurant, - jo o) 51900 (7)  21.9% (7)  37.5% (12)  0.0% (0) ° 2.97 32
hotels, entertainment) 3)
Design of Surrounding Environment 6.39%
(green space, landscape, 9.4% (3) 34.4% (1)  37.5% (12) 6.3% (2) 6.3% (2) '(2)0 2.63 32
streetscape)
City-wide Marketing Activities (eg 32.3%
City of Medina Celebration Day, 194 3.2% (1) 19.4% (6)  32.3% (10) 9.7% (3) 3.2% (1) (1'0)° 2.86 31
Chamber of Commerce)
Other (please specify) 2
answered question 32
skipped question 21

15. A)What City project has impacted your business the most? B) Describe how it impacted your business, either
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positive or negative.

Response

Count
2
answered question 32
skipped question 21

16. Based on your experience in Medina, evaluate the impact of the following environmental factors as it affects the
operation of your business located in Medina.

Strong . ) Strong .
. Positive No Negative ) Rating Response
Positive Negative
Impact Impact Impact Average Count
Impact Impact

12.9% 48.4% 25.8%

Roads Accessibility @ 1) ® 97% (3)  3.2% (1) 242 31
84.4%

Rail  3.4% (1)  0.0% (0) (27)" 94% (3)  3.1% (1) 3.09 32
25.09 50.09

Water and Sewer  6.3% (2) (8)/0 (16)ﬁ 15.6% (5) 3.1% (1) 2.84 32
28.19 49

Land Availability ~ 3.1% (1) 8(9)/° 5(919)A’ 9.4% (3)  0.0% (0) 2.75 32
18.8% 56.3%

Wireless Services  3.1% (1) © ’ (18)" 18.8% (6)  3.1% (1) 3.00 32
21.99 3.19

Building Permits ~ 3.1% (1) (;)/° 5(17)/“ 21.9% (7)  0.0% (0) 2.94 32

15.6% 40.6%

City Regulations ~ 3.1% (1) &) 1y BO%®  156% ) 3.34 32
Enviroment Protection ~ 0.0% (0) 12('5)% 6(72:;% 16.1% (5) 3.2% (1) 3.10 31
Police Protection 28('91)% 5?1'2;/" 18(;)% 31% (1)  0.0% (0) 1.97 32

Fire Protection 25(‘;% 5(31';;/" ﬂif)% 31% (1) 0.0% (0) 2.00 32
Restaurants  6.3% (2) 3;'1'2;% 3?1"1‘;% 18.8% (6)  3.1% (1) 2.75 32

18.8% 65.6%

Entertainment  9.4% (3) ®) @1) 6.3% (2) 0.0% (0) 2.69 32
™ . 21.9% 59.4% . )
Hotel Facilities ~ 6.3% (2) s 19) 12.5% (4)  0.0% (0) 278 32
12.5% 18.8% 62.5%
f Faciliti 3% (2 .09 2. 2
Conference Facilities @ ®) (20) 6.3% (2) 0.0% (0) 63 3

43.8Y 31.39

Crime, Theft, Disorder ~ 3.1% (1) (14)/" (10)/° 21.9% (7)  0.0% (0) 2.72 32
28.19 .6

Recreation Amenities  6.3% (2) 8(9)/0 G(SZ:S)A 0.0% (0) 0.0% (0) 2.59 32

40.6% 56.3%

Natural Resources and Open Space  0.0% (0) (13) (18) 3.1% (1) 0.0% (0) 2.63 32
43.8Y 40.69

Availability of Qualified Personnel ~ 9.4% (3) (312)/" (01;/" 6.3% (2)  0.0% (0) 2.44 32
16.1% 61.3%

Local Competition ~ 9.7% (3) ’ Y 12.9% (4)  0.0% (0) 2.77 31
(5) (19)
4c 10/ nn cor A0 a0s
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Result Summary for Survey:"Getting To Know You"

Regional Affordable Housing "’('5')“’ “('7“)’“ ";’1';)"’ 65% (2)  6.5% (2) 265 31
Other (please specify) 0

answered question 32

skipped question 21

17. Fire Services - Many communities are facing a decrease in volunteer participation in their Volunteer Fire
Department. The City of Medina is experiencing the same phenomenon and is seeking more volunteers to serve
daytime response (i.e. 8 a.m. to 5 p.m.). In response, the City is exploring opportunities with our business community
to fill the needs for day-time fire call response. Please indicate if you interested in learning more about allowing your
employees to serve as day-time responders?

Response Response
Percent Count
Yes, Interested [ | 24.1% 7
No, Not Interested or Not Feasible | | 75.9% 22
Other (please specify) 2
answered question 29
skipped question 24

18. Workforce Housing — Land values and median home values have increased significantly in Medina over the past 10
years. The City is exploring initiatives and policies to encourage a more diverse housing stock to create a more
sustainable community. Please describe any problems your company is experiencing to retain and recruit quality
employees based on the area’s current housing stock and affordability?

Response
Count
30
answered question 30
skipped question 23

19. Feel free to write any comments/concerns regarding your business that was not addressed in this survey:

Response

Count
1
answered question 11
skipped question 42

20. If you would like the city to contact you, please submit your business name and contact information below:

Response

Count
7
answered question 7
skipped question 46
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